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	[bookmark: _GoBack]Banks receive a lot of funds from the public in the form of deposits, both in the form of Savings, Deposits, and other forms of savings offered by the Bank through the "Promotion" program carried out by the Bank. This study aims to find a relationship between Promotional Expenses incurred and the amount of Funds received from customers called Third Party Funds (DPK). In this case, as an example, we use data from Bank BRI Syariah Indonesia for the 2016 – 2020 period. statistical analysis of correlation, determination, and regression assisted by the IBM SPSS version 22 program. The results of data processing show an R2 value of 0.038% indicating that Promotional Costs have an effect on Third Party Funds of 0.0038%, the remaining 0.0038% is influenced by other factors that are not present in this study. Meanwhile, the regression equation that is formed is Ŷ = 26,705,681.242 + 203,726X indicating that if promotion costs increase, third party funds will also increase. The F test results obtained a Sig value of 0.133 greater than 0.05 (Sig. > 0.05). Judging from the results of processing the data based on the results of the regression equation, Promotional Costs have a positive effect on Third Party Funds. However, if we look at the results of the R2 value, the effect is only 0.038%, the rest is influenced by other factors outside this study. Meanwhile, if you look at the results of the F test with the Sig. 0.133 is greater than 0.05 (Sig. > 0.05) so the Promotional Costs have no significant effect on Third Party Funds. So it can be concluded that the purpose of Promotional Fees is not to invite customers to save their funds at Bank BRI Syariah Indonesia. This can raise questions for Bank BRISyariah for what purpose the Promotion is carried out.
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INTRODUCTION
The effect of promotion costs on third party funds at Bank BRI Syariah Indonesia is only 0.0038%. Third Party Funds (DPK), although not yet an income or income for the bank, is one of the operational objectives of a bank to raise as much funds as possible from the public. While the purpose of promotional costs is to increase the revenue of a company, so if it turns out that this is not achieved, it is necessary to question the promotion program carried out by a company. One way to find out the relationship between promotional costs incurred and Third Party Funds is to conduct research using the SPSS Analysis method.
	In Islamic banks, sources of funds come from core capital and third party funds, which consist of wadiah and quasi equity funds (mudharabah accounts). This main capital functions to buffer and absorb bank failures or losses and protect the interests of deposit account holders (wadiah) or loans (qard)” (Dr. Sri Wahyuni, 2020).
In previous research (Indrawan & Nainggolan, 2019) found that promotional costs, employee salary costs and interest costs simultaneously and partially (each) have a significant positive effect on net interest income at Permata bank. The method used is multiple regression analysis. The research was conducted based on Bank Permata's financial statements for 36 months obtained from the company's official web page. While in research with 3 variables (Indrawan & Givan, 2018) the results obtained together Promotion Costs (X1), Cost of Funds (X2) have a significant effect on Third Party Funds (Y). However, what needs to be considered is that the effect of promotional costs is negative so that the company must make corrections to the company's promotion program.
Judging from the 2 previous studies conducted at Bank Permata, Promotion Costs seen from Financial Statement data (Financial) do not have a big influence on Revenue or Third Party Funds. Therefore the authors try to conduct research at a different bank. This is not in accordance with the theory that promotional costs are incurred to increase revenue and sales, however, different results can be obtained if the research is conducted in trading companies or industry. In carrying out business activities, each company requires a certain amount of cost. According to Hubeis "Cost is an economic sacrifice activity needed to obtain a product of goods or services, or expenses that are done now in order to obtain benefits in the future where these expenses can be estimated and can be avoided using quantitative calculations" (Yuliawati, 2019). According to Hansen & Maryane "Cost is cash or equivalent value sacrificed to obtain a product of goods or services that has the expectation of providing benefits to an organization or company. In a profit-oriented organization or company, the benefits used for the future are revenue. If the costs that generate revenue have been used, the costs used have expired. Costs that are used up are called expenses" (Indrawan & Givan, 2019). From the above understanding, it can be concluded that "Costs are all expenses incurred by the company to increase the number of products, while expenses are all company expenses that are used to increase or increase product sales. This is the cost of promotion including expenses because it is incurred to increase sales (third party funds) while the cost of funds is included in the cost because it is incurred to pay third party funds received by the bank" (Indrawan & Givan, 2019). To introduce new products to consumers, develop brand awareness of a product, convince consumers to buy their products and increase the number of sales of their products, companies can carry out various ways of carrying out promotional activities. According to Dane, Sukaatmadja and Budiasa "Promotion is a variety of activities carried out by companies to convey the superiority of their products and appoint target customers to buy them" (Yuliawati, 2019). Promotional activities can be carried out in various ways, there are four types according to Kotler & Armstrong, namely "Advertising (adversiting), sales promotion, public relations, personal selling, and direct marketing" (Yuliawati, 2019). According to Saladin "Sales promotion is an effort to increase sales which has the aim of providing encouragement to consumer needs and can support increasing the value of sales in marketing. Therefore, promotional costs are costs used to support increasing the value of sales" (Indrawan & Givan, 2019). According to Lupiyoudi "Sales promotion is any activity carried out to encourage an increase in the number of goods or services from producers to sales. The sales promotion carried out is to influence potential buyers by providing incentives or prizes that will be given in purchase transactions such as direct gifts, lottery coupons, discounts, and others" (Yuliawati, 2019). According to Cashmere "The definition of bank third party funds is the bank's effort to raise funds from the public" (Development & Economics, 2018). 
Billy Arma Pratama (2010) in his research tested the factors Affecting Banking Credit Disbursement Policy. As for independent variables include Third Party Funds (DPK), Capital Adequacy Ratio (CAR), Non Performing Loans (NPL), and interest rates Bank Indonesia Certificates (SBI). While the dependent variable Credit Banking. The analysis technique used is linear regression analysis double. The results of his research show that partially variable DPK has a significant positive effect, CAR and NPL have an effect significantly negative, SBI has no significant effect on the variable credit.
Elisa Puspitasari (2014), in her research entitled "Analysis Factors Affecting Net Interest Margin at Banks Common in Indonesia”. As for the independent variable is the influence of credit risk, operational costs, risk overversion and volume transactions, while the dependent variable is the net interest margin. The analytical method used is Multiple Linear Regression Analysis with the results of research on credit risk and risk overversion have no effect on net interest margin, while credit risk and transaction volume positive and significant effect on the net interest margin. Fourth variables together have a significant and positive effect on
net interest margin.
	Puji Lestari (2009) in his research tested the Effect Effectiveness Amount of Promotional Costs in Collecting Third Party Funds. As for Promotion Costs as independent variables and Third Party Funds
as the dependent variable. The analysis technique used is Regression analysis with the results of influential promotional costs research significant and positive towards third party funds.
	This source of funds is the most important source of funds in carrying out operational activities and becomes a standard value to assess the success of a bank if it has the ability to finance operational activities from this source of funds. "Third party funds are funds sourced from the community itself, meaning funds obtained from individuals or business entities that come from banks using various types of deposit products owned by the Bank" (Pratiwi, 2015). According to Rosida & Muflihah "Banks have sources of funds originating from first party funds which are capital funds originating from their own capital, funds originating from second parties which are short-term loans or (call money), interbank loans, loans from non-bank financial institutions, loans from Bank Indonesia and funds from third parties, namely from current accounts, time deposits, savings" (Indrawan & Givan, 2019). Islamic bank fund management is "an effort made by Islamic bank institutions in managing or managing the position of funds received from activities to raise funds from the public to be channeled to financial activities, with the intention that the relevant banks are still able to meet liquidity, profitability and solvency criteria" (Andrianto & Dr. M. Anang Firmansyah, 2019). "In order to serve the community, especially the Muslim community, Islamic banks provide a variety of banking products in raising funds. The sources of funds themselves are from third party funds. Third Party Funds (DPK) are deposit funds (wadiah yad Dhomanah contract) and investment funds (mudharabah mutlaqah contract), issuance of securities such as certificates by Islamic banks and funds using ijarah contracts" (Ryandono & Wahyudi, 2018). "In Islamic banks, the source of funds comes from core capital and third party funds, which consist of wadiah deposits and quasi-equity funds (mudharabah accounts). This main capital functions to buffer and absorb bank failures or losses and protect the interests of deposit (wadiah) or loan (qard) account holders" (Dr. Sri Wahyuni, 2020). Demand deposits have sharia principles regulated in fatwa No. 01/DSN-MUI/IV/2000 concerning demand deposits. Demand deposits are deposits based on wadiah contracts or other contracts that are not contrary to sharia principles whose withdrawals can be made at any time by using checks, bilyet giro, other means of payment, or by other payment orders or by book transfer orders. Current accounts that are justified by Sharia, namely current accounts based on the principles of Wadiah and Mudharabah (Andri Soemitra, 2017). In practice, the current account used in Islamic banking is a wadiah current account.  Based on the type, al-wadiah is divided into two types, namely Wadiah yad al-amanah, the deposit recipient must guard and maintain the entrusted goods and is not allowed to utilize them and return the entrusted goods when the goods are needed intact to the entrusted party. In Islamic banking, the product offered using the al-wadiah yad al-manah contract is a save deposit box, while Wadiah yad dhamanah the deposit recipient can utilize the entrusted goods. When the goods are returned, they must be intact. 
The deposit recipient is permitted to provide rewards in the form of bonuses that are not agreed upon in advance (Drs. Ismail, MBA., 2017). National Sharia Council Fatwa No.02 DSN-MUI / IV / 2000 concerning Savings which regulates the sharia principles of savings. There are two types of savings, namely savings that are not justified by sharia, namely savings based on interest calculations and without interest based on sharia principles, namely Wadiah and Mudharabah (Andri Soemitra, 2017). Wadiah savings are a type of deposit that uses a wadiah / deposit contract whose withdrawals can be made according to the agreement (Drs. Ismail, MBA., 2017), meaning that this savings provides any benefit, because the deposited funds can be taken at any time through an independent cash platform using a passbook based on an agreement at the beginning besides that the owner of the funds and the bank are not allowed to promise rewards for the deposited object at the beginning. In the wadiah savings mechanism, the recipient of the deposited funds is the bank and the customer as the depositor of funds and the deposited funds can be taken at any time by the customer. Mudharabah savings are called muthlaqah contracts whose funds are collected by Islamic banks. Islamic banks act as mudharib, meaning fund managers and customers as shohibul maal. When opening a mudharabah savings account, there will be a profit sharing by the Islamic bank to the customer at the end of each month, in an amount according to the agreed ratio. This means that withdrawals by customers can only be made according to the agreed time (Drs. Ismail, MBA., 2017). Deposit deposits are the third type of deposits issued by banks as a place for customers to invest in the form of securities (Kasmir, 2016). Deposits based on Law No. 21 of 2008 are fund investments based on mudharabah contracts and other contracts whose withdrawals are only made at certain periods based on contracts between deposit customers and Islamic banks and / or Sharia Law (Drs. Ismail, MBA., 2017).  Based on the Sharia Council Fatwa No. 03/DSN-MUI/IV/2000, deposits that are allowed in Islamic banks are deposits with the principle form of mudharabah contract (Andri Soemitra, 2017).

RESEARCH METHOD 
The study used data from the financial statements of Bank BRI Syariah for the period 2016-2020 which can be obtained through the company's official web page. The financial report data can be downloaded, then recapitulated in msoffice excel for the Promotional Expenses and Third Party Funds accounts in the financial statements. The data is processed using the IBM SPSS version 22 program. Then the data is processed using the Linear Regression menu that already exists in the SPSS application. The analysis used is correlation, determination and regression analysis.
One type of statistics regarding analysis and conclusions regarding the high and low relationship between two or more variables is called correlation statistics. According to Supardi, "correlation is a term used to measure the strength of the relationship between variables". (Dr. H. Fajri Ismail, 2018). "The level of correlation analysis relationship is characterized by combining the relationship between variables strong or weak, high or low. In measuring it, a correlation coefficient is needed with the symbol "r". (Dr. H. Fajri Ismail, 2018). To determine the degree of relationship used measurements, especially for quantitative data, are called correlation coefficients. "The coefficient of determination (KD) is a number that states or is used to determine the contribution or contribution given by one or more X (independent) variables to variable Y (bound)" (Ir. Syofian Siregar, 2017). 
According to Riana, the coefficient of "Determination (r2) is a regression model used to measure the level of fit or perfection of a variable. The equation for the coefficient of determination is as follows" (hidayah, 2019): KD = (r2) x 100%. For example r2 = 0.90 means that the estimated value of the regression obtained fulfills the model we want or 90% of the Y value is determined by the value of the X variable included in the model, while the other 10% is determined by other variables or outside the model. Important values in the output of the coefficient of determination in SPSS (model summary) According to Sarwono are as follows: a. The R squere number is said to be the determination number, the magnitude of the R squere ranges from 0-1, meaning that the smaller the R squere, the weaker the relationship between the two variables. But on the contrary, if R squere is closer to 1, then the relationship between the two variables is getting stronger. b. Standard Error of the estimate (SEE) value. A value related to the dependent variable that will be used to assess the feasibility of predictors (independent variables). If the predictor value used to predict the dependent variable is appropriate, the SEE value < standard deviation value.
Simple Linear Regression is "A relationship pattern that is a function where there is only one variable that determines or affects. The form of the relationship is Y = f (X), where Y is the predicted or affected variable (dependent variable) and X is the independent variable that affects" (Dr. M. Syahirman Yusi & Dr. Umiyati Idris, 2020).
According to Riana, "The regression equation is formed to explain the pattern of the relationship between variables. The dependent variable can be expressed by variable Y. The variable that explains changes in the variable is called the independent variable, which can be expressed by variable X" (hidayah, 2019). The simple linear line equation is determined as follows: Y = a + bx, where Y is the subject in the predicted dependent variable (dependent variable), a is the constant part, b is the direction number or regression coefficient (If (+) the direction of the line goes up and (-) the direction of the line goes down) and X is the independent variable.

RESULTS AND DISCUSSIONS
The history of the establishment of PT Bank BRI Syariah Tbk began with the acquisition by PT Bank Rakyat Indonesia (Persero), Tbk of Bank Jasa Arta on December 19, 2007 and after being granted permission to conduct business activities from Bank Indonesia through letter No. 10/67/KEP.GBI/DPG/2008 on October 16, 2008, then on November 17, 2008 Bank Rakyat Indonesia Syariah officially operated under the name PT Bank BRI Syariah. Then the business activities that initially operated conventionally were changed to banking activities based on Islamic sharia principles (www.brisyariah.co.id). "Since 2016 PT BRI Syariah has shown a leading modern retail bank with a variety of financial services according to customer needs with the easiest reach for a more meaningful life. With excellent service to customers and offering various types of products according to customer expectations with sharia principles" (Pratiwi, 2015). Along with the rapid development of the world of Islamic banking, until now Bank Rakyat Indonesia Syariah has 7,513 employees, 1 Regional Office, 71 Branch Offices (KC), 318 Sub-Branch Offices (KCP), 10 Cash Offices (KK), 3179 Sharia Service Offices. The head office of PT Bank BRI Syariah is located at Jalan Abdul Muis No. 2-4 Central Jakarta, Postal Code 10160 (www.brisyariah.co.id).
From the SPSS output analysis in the pearson correlation section, the correlation calculation value is obtained which shows a relationship of 0.196. From the results of the analysis it can be concluded that the relationship between promotional costs and third party funds (DPK) at PT Bank Rakyat Syariah Indonesia (Persero) Tbk is very weak. From the SPSS output analysis in the Sig. (2-tailed) obtained a significance calculation value> 0.05 of 0.133 so that it shows that the significance is not correlated, meaning that Ho is accepted and Ha is rejected between the promotional cost variable (X) and the third party fund variable (Y) at PT. Bank BRI Syariah Indonesia (Persero) Tbk. Correlation analysis shows that there is no relationship between Promotion Costs and Third Party Funds.

Table 1. Correlation Coefficient Analysis PT Bank BRI Syariah Indonesia
	Correlations

	
	Promotion Cost
	DPK

	Promotion Cost
	Pearson Correlation
	1
	,196

	
	Sig. (2-tailed)
	
	,133

	
	N
	60
	60

	DPK
	Pearson Correlation
	,196
	1

	
	Sig. (2-tailed)
	,133
	

	
	N
	60
	60


[bookmark: _Toc75950712][bookmark: _Toc75951016]
Table 2. Determination Coefficient Analysis of PT Bank BRI Syariah Indonesia
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate
	Change Statistics

	
	
	
	
	
	R Square Change
	F Change
	df1
	df2
	Sig. F Change

	1
	,196a
	,038
	,022
	7755957,911
	,038
	2,320
	1
	58
	,133

	a. Predictors: (Constant), Promotion Cost


	
From the SPSS output analysis in table 2, the R squere value shows the coefficient of determination or the r2 value of 0.038%, meaning that the promotion cost variable can explain its effect on the value of the amount of third party funds, namely 0.038%, while the remaining 100% - 0.038% = 99.962% is explained by other factors.  The figure of 0.038% shows a very weak relationship.
	Based on table 3 below, the ANOVA test produces an F number of 2.320 with a significance level (probability number) of 0.133. Because the probability number> 0.05 (0.133> 0.05), this regression model is not feasible to predict the level of promotional costs on third party funds. From the output of SPSS version 22, the regression equation Ŷ = 26705681.242 + 203.726X is obtained, these results can be explained as follows: The value of a = constant number (a) is 26705681.242; can be interpreted if the promotional fee is 0, then the level of third party fund collection is 26705681.242. The value of b = the regression coefficient number is 203.726. This value means that every additional 1 unit of promotional costs, the third party funds increase by 203.726.

[bookmark: _Toc75950714][bookmark: _Toc75951018]Table 3. Simple Linear Regression Analysis Table (Ŷ)PT. Bank BRI Syariah Indonesia
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	26705681,242
	1614817,470
	
	16,538
	,000

	
	Promotion Cost
	203,726
	133,752
	,196
	1,523
	,133

	a. Dependent Variable: DPK



CONCLUSION
The results of this study indicate that there is a positive influence between Promotion Costs and Third Party Funds when looking at the results of the Regression equation, however the results of Determination Analysis show that the relationship is very small (weak) and can even be considered non-existent. Even Correlation Analysis shows unequivocally that there is no relationship between Promotion Costs and Third Party Funds. Based on the two previous studies at Bank Permata coupled with research at Bank BRI Syariah showing the same results, it can be concluded that the Promotional Costs carried out by the Bank (Service Company) do not aim to increase Revenue and attract customers to want to keep their money in the bank. However, in Trade and Industrial companies it may have an influence but it must be proven first by conducting research. However, from the author's experience, it can be argued that Promotional Costs are more emphasized to build the company's image and show its existence.
	Based on the 3 previous studies, the authors concluded that promotional costs have a positive effect on Third Party Funds with very small presentations. However, the company that the author examined came from a company engaged in banking services. For further analysis, the author will conduct research on promotional costs at trading or industrial companies. This is to strengthen the author's suspicion regarding the influence of promotion costs on company income.
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