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 The acne positivity movement is a movement that voices that acne 
as a type of skin problem, is a normal thing and not a shameful 
thing. This movement leads to the spread of messages and 
motivations to others to love themselves no matter what the 
conditions. One of Indonesia's beauty inluencers who quite often 
conveys messages about acne positivity on Instagram is Ratu Ghania 
(@ratughania). This study will use qualitative content analysis 
methods to analyze posts listed in @ratughania Instagram account to 
find out the type of content, audience response, and the meaning of 
the message behind the photos and captions uploaded by 
@ratughania Instagram account. Instagram was chosen as the data 
source because it is a popular social media that is widely used to 
spread many movements or campaigns including acne positivity. 
The theories used in this study are Social Media Theory, Influencer 
Concept, and Standpoint Theory. The results of this study then 
found three categories in Instagram content from @ratughania 
namely confidence, motivation, and self-defense. The trio explains 
how social media and influencers have the power to influence 
audience perspectives, and shows how the courage of women with 
marginalized acne-prone skin fights against the social construction 
of beautiful women in society. 
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INTRODUCTION 
The Today the development of technology is so rapid which is marked by the rise of various kinds 
of social media that have sprung up. Social media is considered as one of the new ways for people 
to communicate and collaborate so as to create various types of interactions (Hastan & Sukendro, 
2022). One of the social media that has the most users is Instagram. According to Annur (2023), 
Instagram has around 2 billion users from all over the world. The existence of Instagram as a social 
media can certainly affect people's lives both in social norms, interactions and in interpreting 
things (Annur, 2023).  

https://creativecommons.org/licenses/by-nc/4.0/
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Instagram as a photo and video-based social media is used by its users to show various 
things in their lives (Guntar et al., 2023). Starting from daily activities, favorite foods, to 
appearance. Through photos and videos uploaded on Instagram can influence people's perceptions 
of appearance, especially women (Kartika, Y., Sofia, N., Sazali, H., & Andinata, 2023). Beautiful 
women are said to have a tall body, thin body, and smooth skin to meet beauty standards (Islamey, 
2020). The standards of women constructed by the media in society in general are not much 
achievable by most women (Maciej Serda et al., 2022). This has led to the assumption that women 
who do not have criteria according to what the media and society construct, are not beautiful 
women (Cohen, Rachel, Jasmine, Toby, 2019).  

This can cause dissatisfaction with the shape, size, and condition of the body. According to 
Ogden in Fitri (2020), dissatisfaction with one's appearance is caused by differences in body image 
that is owned with what is desired. Then known as a term, social appearance comparison, a 
situation when individuals tend to compare themselves to the standards produced by social media 
(Salsabila & Puspitosari, 2020). The existence of this phenomenon, makes some Instagram users do 
a campaign or movement about beauty positivity (Efthariena, E., Kirana, D. W., Santoso, A., 
Amalia, S. R., & Putri, 2023). The movement is positive in nature that motivates other Instagram 
users and has the intention to break existing beauty standards (Fitri, 2020). Over time, the concept 
of beauty changed. Before the 19th century, fat women were considered beautiful because they 
symbolized wealth and fertility. After the 19th century, the concept of beautiful was more like 
what it is today. The body is hourglass-shaped, tall, fair-skinned and smooth. The concept of 
beauty that is defined by society is sometimes difficult or even unattainable by everyone. This led 
to the beauty positivity movement. Beauty positivity is a movement that carries the concept that 
every individual, including himself, views positively about beauty or uniqueness owned (Larasati 
& Susilo, 2022). This concept is the origin of the creation of the body positivity movement when 
women for decades have refused to adjust or define themselves based on the parameters of beauty 
expected by society (Chiat, 2021).  

The beauty positivity movement was later revealed to be other related movements (Sutin, 
2023). One of them is the acne positivity movement, a movement that aims to redefine the concept 
of normal and acceptable skin (Jafferany et al., 2020). Similar to beauty positivity, acne positivity 
also considers that the skin, especially the face with acne, is something natural and can happen to 
anyone. The acne positivity movement is encouraged on Instagram social media by social media 
influencers or often referred to as influencers (Rahma & Idrus, 2022). Instagram users who have 
creativity, a large number of followers, and can persuade the public are called influencers (Larasati 
& Susilo, 2022).  

According to Hastan & Sukendro (2022), influencers are defined as people who have a 
large number of followers and are active in promoting something and campaigning for various 
things, including certain products, services or issues. One of the influencers in Indonesia who 
encourages the acne positivity movement is Ratu Ghania. Influencer Ratu Ghania, has 244,000 
followers and focuses on motivating followers who have the same experience as women with acne 
through the acne positivity movement conveyed through captions in photo or video posts on 
Instagram. Instagram posts from Queen Ghania about the acne positivity movement received a lot 
of mixed responses, some supported her spirit to love herself even with acne-prone skin, but there 
were also those who blasphemed and said that Queen Ghania was not a beautiful woman because 
of acne. Nevertheless, Queen Ghania still routinely provides motivation and reinforcement to her 
followers about acne positivity. The movement campaigned by Queen Ghania is unique because it 
seems to break the construction of beauty formed by the media and also society, especially in 
Indonesia.  

Many interesting messages were conveyed by Queen Ghania on her Instagram to her 
followers through photos and videos and captions with Queen Ghani's distinctive demeanor that 
followed the style of young people. That is what makes Ratu Ghania an influencer who has quite a 
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lot of exposure among Indonesian beauty influencers. Based on this phenomenon, this study will 
be conducted with the aim of analyzing posts listed on Instagram accounts @ratughania on photos 
that have captions about the acne positivity movement to find out the type of content, audience 
response, and the meaning of the message behind the photos uploaded by @ratughania Instagram 
account. 

The study, which focused on analyzing Instagram posts from @ratughania accounts that 
emphasize the acne positivity movement, has the potential to provide a number of benefits in the 
realm of research. Analysis of user responses to Queen Ghani's posts about the acne positivity 
movement can provide insight into how society responds and reacts to messages that promote self-
love and self-acceptance, particularly regarding skin imperfections such as acne. This can reveal 
diverse attitudes, people's perceptions, and potential mindset changes related to beauty standards. 
In addition, an exploration of the content of the post can provide an understanding of the types of 
messages, tones, and strategies used by influencers like Queen Ghania in supporting acne 
positivity. This analysis can help in understanding effective communication methods in promoting 
body positivity and self-acceptance through social media platforms. In addition, the study can also 
investigate the influence of social media influencers in reshaping social norms and beauty 
standards. It can explore how influencers like Queen Ghania can challenge traditional beauty 
norms, thereby influencing the perceptions and attitudes of their followers. By looking at 
comments and responses to these posts, researchers were able to assess the psychosocial impact of 
these kinds of movements on individuals. This can include analysis of changes in self-esteem, self-
perception, and emotional well-being among individuals who engage with acne positivity content 
on social media. An understanding of the specific context of Indonesia, where Queen Ghania 
operates as an influencer, can provide cultural insight into the ideals of beauty, social pressures, 
and the impact of social media movements on local communities. The research can also contribute 
to academic discussions, particularly in the fields of social psychology, media studies, cultural 
studies, and marketing. The findings from this study may provide valuable empirical data for 
academics studying the influence of social media on body image, self-perception, and the role of 
influencers in social change in contemporary society. 

RESEARCH METHOD 

The focus of this study is to analyze Instagram content from @ratughania influencers who have 
messages calling for the acne positivity movement posted from January to September 2023 to then 
analyze what messages are conveyed through the types of photos and captions made. This 
research is included in qualitative descriptive research using this analysis. According to Rosengren 
(1981), content analysis describes a series of analytic approaches ranging from impressionistic, 
intuitive, and interpretative analysis to systematic and rigorous textual analysis. Research using 
qualitative content analysis focuses on the characteristics of language as communication by paying 
attention to contextual content or meaning (Hsieh & Shannon, 2005). The type of content analysis 
used is summative content analysis. Research with a summative approach in qualitative content 
analysis begins with identifying and quantifying certain words or content in the text with the aim 
of understanding the contextual use of the word or content. This quantification is an attempt not to 
infer meaning, but rather to explore the use of words. The summative approach to qualitative 
content analysis is more than just the number of words but also includes latent analysis that refers 
to the process of content interpretation. In this analysis, the focus is on finding the underlying 
meaning of words or their contents (Hsieh, Hsiu-Fang and Sarah.2005). The way this data analysis 
works or logic is almost the same as most quantitative data analysis. Researchers will start their 
analysis by using certain categories, classifying data with certain criteria and making predictions 
with certain analytical techniques as well  (Sartika, Elita. 2014).  
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RESULTS AND DISCUSSIONS 

The unit of analysis of this study is an Instagram post @ratughania that only shows the movement 
of acne positivity (non-endorsement and non-product reccomendation) from January 2023 to September 
2023. In total there are eight photo and video posts in the form of reels which are the unit of 
analysis in this study. The average post is written in Indonesian, but some are written in English. 
Writing captions and material in uploaded content using relaxed language as if chatting with 
friends in the real world. Not infrequently in the post Queen Ghania shares stories of experience, 
motivation, and annoyance to haters  with a slightly rude language style, but always balanced with 
positive messages. 

Of the eight posts that became the unit of this analysis, several categories were found that 
underlie the analysis in this study. Some categories that match acne positivity-themed  posts from 
influencer Queen Ghania include: 
Confidence 
 

 
Figure 1. Instagram @ratughania 

 
Of the eight units of analysis above, there are two posts that show the confidence category 

displayed by Queen Ghania to the Instagram audience. This confidence is shown by personal 
portrait visuals in the form of photos and video reels uploaded on Instagram and given captions 
that show confidence in personal appearance with acne-prone facial skin. Content that has a 
confidence category is content posted on February 2 and September 5, 2023. In the February 2 post, 
Queen Ghania showed confidence through the content and caption on  the reels  post. She shows 
her love for herself even with acne-prone skin. The caption is written in English, which translates 
to "Acne is very complicated, but I love it". In the reels content, it also shows a message to the 
audience that when summarized, Queen Ghania will not understand the meaning of gratitude if 
she does not have acne, Queen Ghania will also not understand the true meaning of beauty not 
only from the physical but also from the heart. The writing contained in the video also seems to 
invite the audience to be excited about living the day without thinking about the talk of people 
who comment physically. In a post on September 5, Queen Ghania showed her confidence by 
uploading a collage of portraits of herself showing her acne-prone face with an English caption that 
translates to "9 sides of Queen Ghania". Although only with a short caption, Queen Ghania showed 
her confidence to dare to show 9 sides of herself which all showed acne on her face. Queen Ghani's 
language and writing style in some of these posts, mostly use a language and writing style that is 
familiar to young people, although with English, the language chosen is short and easy to 
understand. 
 
Motivational Provision 
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Figure 2. Instagram @ratughania 

 
Of the eight units of analysis, there were three posts showing the motivational categories 

displayed by Queen Ghania to the Instagram audience. This motivation is shown by a personal 
visual portrait uploaded on Instagram and given a caption aimed at motivating yourself (building 
your confidence after being attacked  by haters) and motivating others to keep getting up if they 
experience scathing comments about acne skin delivered by others. The content that has a 
motivational category, the first is personal portrait photo content while clearly showing acne-prone 
skin and uploaded on February 14, 2023. This content contains a thank you to the audience who 
have supported Queen Ghania when she was attacked by haters on Instagram. In this post, Ratu 
Ghania explained that the support from the audience was a motivation for her to keep doing in the 
face of the haters' scathing comments about her acne-prone skin. In this content, Queen Ghania 
essentially also gives a motivational message that life is not just about acne and acne does not 
define who we are to the audience. The second content is content uploaded on June 7, 2023. This 
content is in the form of photos showing edited self-portraits with the addition  of screenshots  of 
haters' comments saying that Queen Ghania is not beautiful with acne-prone skin. Queen Ghania 
then used it as a motivation for herself and others in  the caption which said, "If nowadays beautiful 
is not too important because even beauty is subjective. Everyone is considered beautiful from 
different points of view. As God's creations, it is certain that we are all beautiful and beautiful. 
"Queen Ghania then motivates the audience not to make beauty a measure of one's excellence. The 
next post is in the form of a self-portrait uploaded on August 9, 2023.  

This post tells the experience of Queen Ghania written through a caption about the 
opposite sex who when met directly commented on the acne she had and how she felt sad when 
someone commented on it. Queen Ghania said that, not that she was proud of her acne-prone skin 
and did not want to heal, but she was proud because she had now managed to   handle her acne 
skin better and healthier (could handle physically and mentally). This is because Queen Ghania has 
started to  not baper  because of acne because she realizes that acne is one of the many skin 
conditions and not a disaster of life. In the caption, she later wrote, "With or without acne, life must go 
on. So sorry bgt for people2 who like to judge people's acne. We are not one                   ". 
The caption seems to be a motivation for himself and at the same time others to continue living even 
in acne-prone skin conditions. Some posts in this category, have messages in captions with fairly 
long writing. This became part of Queen Ghani's outpouring of heart that led to giving 
motivational messages to her followers. 
Self Defense 

Figure 3. Instagram @ratughania 
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Of the eight units of analysis above, there are three posts that show the self-defense category. 
Self  defense referred to here is, posts that are intended as a form of self-defense from hate 
comments. This post contains quotes of bad comments, and responses and advice for viewers to be 
wiser in submitting comments on their accounts. In addition, Queen Ghania also gave advice and 
advice to the audience to be able to maintain oral and written in commenting on someone's 
appearance in the real world, especially those who are experiencing acne-prone skin. The content 
that falls into the self-defense  category is contained in 2 photo content uploaded on February 13, 
2023 and photo content uploaded on June 1, 2023. The two contents uploaded on February 13 are 
self-defense  content from the haters' blasphemy surrounding Queen Ghania's acne-prone facial skin. 
In her caption, Queen Ghania said she wanted to recover from acne, even tried various kinds of 
drugs ranging from herbs, birth control pills, cupping, to leech suction, but has not been cured. 
When it comes to doctors, Queen Ghania gets an unsatisfactory response from doctors, who say 
that her acne can heal but do not know when. Queen Ghania expressed her frustration at haters 
who did not see the effort and suffering experienced as a woman with a pimply face. The caption 
ends with a statement that she doesn't want to serve people who hate speech in her content, and 
wants to remain as beautiful as she is now. Another content posted  on the same day, showed  a 
close up  photo of Queen Ghani's acne on her face with the caption "Here's for those who are disgusted 
to see my acne. ME ZOOM, capable. Liat2 deh lo. Don't forget... Many2 istigfar the same call 

naudzubillah🙏🏼  �🏻" as if to be the reply of haters who are disgusted to see his acne. The 
next content, which was uploaded on June 1, 2023, in this content Queen Ghania expressed her 
sadness because she received negative comments from someone who after seeing her background 
has a good job and  educational background.  

Queen Ghania also said in her caption that she has often been ignorant and very bodo, but 
sometimes also still feels hurt by the hateful comments that are often received. In this content, the 
comment from the person is said to have been followed up by Queen Ghania by sending a private 
message via DM, and waiting for the awareness of the relevant party to apologize. All of this self-
defense content received a lot of support from the audience, which was seen from the many 
comments that supported and encouraged Queen Ghania. In some of these posts, Queen Ghania 
tends to respond  to haters' comments by expressing her frustration plainly and by using quite 
harsh words with a bit of censorship to cover up her true words so as not to seem too rude. 
However, even so, this is justified  by his followers because indeed the style of language expressing the 
frustration of young people is like what Queen Ghania said in the caption  so that it is considered a 
normal and natural thing so that it is easily accepted by the audience. This can be seen from the 
many audience support through the comment column. 

This research found three categories in the content of posts that call for acne positivity on 
the Instagram of one of  the influencers in Indonesia, namely Ratu Ghania. Two of the three 
categories are self-confidence and motivation. Queen Ghania as one of the women who has acne-
prone facial skin shows her confidence on Instagram through close up  photos of her face and acne-
prone facial skin that are clearly displayed. The photo is then followed by  a caption  that seems to 
show that there is no need to feel sad or ashamed of acne skin conditions because acne is one of the 
natural skin conditions. Similar to the content in the self-confidence category, the content for the 
motivational category, also shows visual self-portraits and photos of facial appearances with acne-
prone skin from Queen Ghania. However, here Queen Ghania provides a caption that aims to be 
able to provide motivation both for herself and the audience. Captions that are written, often based 
on previous posts that did not get a good response from the audience. The response is more to 
vilify or blaspheme the appearance of his acne-prone face. However, Queen Ghania here has its 
own advantages as an influencer who has authenticity  and charisma, so that she can compile messages 
and information in captions  that can attract attention, sympathy, and support from the audience 
(Shadrina & Sulistyanto, 2022). Queen Ghania here also managed to use social media to spread her 
message of confidence and provide motivation in the right way to influence the audience. This is 
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shown by the many positive comments praising Queen Ghani's beauty in close up  photos despite 
her acne-prone skin. In displaying visual content on Instagram, Queen Ghania also followed  the 
trend so that what was posted was in accordance with what was going viral at the time. In this 
context, Queen Ghania can understand how the content will best reach the audience. It can be 
concluded that Queen Ghania can use social media and understand how social media works, so 
that the higher the effect produced to influence the audience through her message, which in this 
case is in the form of captions (Nesi, J., Telzer, E. H., & Prinstein, 2022). 

Through her relaxed language style and the type of content Queen Ghania displays on her 
Instagram, the main audience of each of her content is teenagers to adults. The message of acne 
positivity becomes deeply connected to how adolescent girls feel into adulthood. According to 
Winfield and Richardson (2006), women have unrealistic expectations of the standards displayed 
by the media, which affects how women perceive themselves and satisfaction with themselves 
(Mink, 2022). In adolescence, especially, acne problems are a natural thing to happen because of the 
start of puberty or hormonal changes. However, at this time, adolescents also begin to pay close 
attention to how other people's appearance and comments on their appearance, this is what causes 
a tendency to psychological problems in adolescents due to acne such as anger, frustration and 
self-confidence (Febry Autrilia et al., 2022). The presence of Queen Ghania through her Instagram 
content calling  for acne positivity contributes to being able to instill a message of persuasion about 
the importance of confidence regardless of our appearance for teenagers who are struggling in 
their puberty phase. In this aspect, Queen Ghania applies the message of persuasion as an 
influencer  to be able to spread the acne positivity  movement by voicing what is thought about the 
concept of beauty and participating against dominance in beauty discourse conveyed through 
captions (Ligariaty & Irwansyah, 2021). Charismatic demeanor and authentic content increase 
audience trust in messages, especially the motivation conveyed by Queen Ghania on Instagram 
about acne positivity. 

The third category in the results of this study is self-defense. The context of self-defense in this 
study is more about how Queen Ghania responds to haters' comments through posts and captions. 
How Queen Ghania delivered her defence when attacked by haters showed courage in resisting 
discrimination from marginalized groups in this context women with acne. How Queen Ghania 
echoes acne positivity through her Instagram has been a big movement to fight the stigma of 
beauty formed by the patriarchal culture according to the male point of view. Ideally, women 
should be beautiful, smooth, fair-skinned that make social construction in society ingrained. So 
many women who do not fit these criteria feel discriminated against and marginalized. (Lasut, 
Yovanka Ayunita Deborah and Rosyidin, Mohamad and Hanura, 2022). Through Instagram, 
Queen Ghania dared to do self-defense by replying to haters' comments on her skin condition. The 
reply was done through  a caption containing an explanation of how someone should understand 
skin conditions that do not meet the social construction of beautiful women as a natural thing. The 
replies from the haters also always end with encouragement to the audience who have the same 
fate as Queen Ghania, so that the act of self-defense can also provide motivation and encouragement 
to others. 

Based on the assumptions of standpoint theory, in essence all knowledge will be placed, 
interpreted, and thus local so that marginalized groups have conditions that allow them to see 
more than non-marginalized groups (Halpern, 2019). So in the context of this study, where Queen 
Ghania helped a self-concept on Instagram through the acne positivity  movement, it can be said to 
be an implementation of what acne women feel and see as marginalized people amid the social 
construction of society and media about beautiful women. The existence of social media as a means 
to spread this movement, is a way to show that women with acne who are marginalized can move 
women with the same fate to be able to move against social constructions about beautiful women. 
In addition, the existence of media as a means can invite the audience to be able to look more 
positively at themselves. In this study, Instagram social media became the means of the media in 
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question. How not, 116.16 million Indonesians use Instagram to share personal stories and daily 
lives as well as see other people's stories and personalities, especially influencers who have a lot  of 
exposure (Rizaty, 2023). 

CONCLUSION 

Based on qualitative content analysis on the content and captions of influencer Ratu Ghania, three 
categories of content containing elements of the acne positivity movement were obtained. These 
categories are self-confidence, motivation, and self-defense. Queen Ghani's innovation in 
influencing through Instagram social media became a big breakthrough to fight the construction of 
"beautiful women" in society. Queen Ghania gives encouragement and motivation to women who 
have acne-prone facial skin, who have been marginalized to become more confident and 
indifferent to blasphemies from others regarding acne-prone skin. Queen Ghani's power in 
exerting influence through social media is quite large. In every caption, from word choice to 
language style, it is easy to understand as if readers are carried away by sympathy and easily feel 
what Queen Ghania is going through, so through her content, there are many audiences who 
provide support and tell similar stories as a form of engagement with influencers. 

The implication of the study is that the acne positivity movement, driven by influencers 
such as Queen Ghania, has had a significant impact in changing perceptions of beauty as well as 
building awareness of self-acceptance. This research underscores the importance of empathetic and 
inspiring communication strategies in shaping positive opinions and behaviors on social media. In 
addition, it also shows the important role of influencers in influencing individuals' mindsets and 
attitudes towards body image and beauty. The implications of this research highlight the potential 
of this kind of movement in creating broader social change in society. 

The contribution of this research is to provide in-depth insights into effective 
communication strategies in support of the acne positivity movement on social media, through 
content analysis of influencers such as Ratu Ghania. This research provides a better understanding 
of the influence of influencers in changing perceptions of beauty and promoting self-acceptance 
among their followers. In addition, the study also contributes to an understanding of the role of 
social media in changing beauty norms, responding to diverse beauty, and its impact on individual 
psychology. The implications of this study underscore the great potential of the body positivity 
movement in shaping a new paradigm of beauty and supporting broader self-acceptance efforts in 
society. 
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